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4. Desirable attributes

5. Application process

Please prepare a resume as well as a covering letter stipulating your interest in the above internship and your 
suitability for this role.

Submit your application in a Word or PDF format to Richard Hansen, Alumni and Development Manager, via 
email at alumni@sacs.nsw.edu.au

The resume should include:

• Any relevant work experience

• Current and past tertiary courses of study

• A minimum of two references (employment references are preferred but not essential)

• Contact details

• Availability for the role in 2026

Shortlisted candidates will be contacted by the host company.

Remuneration, timing and 2026 commencement date for the internship will be negotiated directly between the 
successful candidate and host company. Please note the internship is first and foremost a learning experience. 
The benefits of the opportunity afforded to the intern will be considered in the remuneration.

Applications close 6 February 2026


	internship description: A global Medtech company looking for some assistance with digital strategy in healthcare, working along side our product marketing team, sales and service.  We have innovative new technology coming and want to ensure we are ready to launch, support and maintain. 
In this role, you’ll gain hands-on experience with digital tools, data analytics, content development, and customer-engagement initiatives, working closely with cross-functional teams to shape how our solutions are positioned and supported in hospitals across ANZ. It’s the ideal environment for someone eager to learn, grow, and help drive meaningful transformation in a rapidly evolving healthcare landscape.
	Company name: Getinge Medical 
	Location: Chatswood
	Company description: Assist in developing digital initiatives that support product marketing, sales enablement, and service operations.

Support content creation for digital channels, including presentations, customer value materials, web updates, and internal communications.

Conduct research on digital health trends, competitive positioning, and customer engagement strategies across ANZ.

Assist in analysing website, CRM, and campaign performance data to identify insights and improvement opportunities.

Help map current customer journeys and propose digital enhancements to improve engagement and workflow efficiency.

Collaborate with marketing, sales, and service stakeholders to gather requirements and support digital tool adoption.

Support the preparation of internal reports, business cases, and presentations relating to digital initiatives.

Provide administrative and coordination support for digital projects, including tracking progress, scheduling meetings, and maintaining documentation.

	start date: Jan 2026
	Finish date: 
	Number of datys per week: Flex
	Duties and responsbilities: Assist in developing digital initiatives that support product marketing, sales enablement, and service operations.

Support content creation for digital channels, including presentations, customer value materials, web updates, and internal communications.

Conduct research on digital health trends, competitive positioning, and customer engagement strategies across ANZ.

Assist in analysing website, CRM, and campaign performance data to identify insights and improvement opportunities.

Help map current customer journeys and propose digital enhancements to improve engagement and workflow efficiency.

Collaborate with marketing, sales, and service stakeholders to gather requirements and support digital tool adoption.

Support the preparation of internal reports, business cases, and presentations relating to digital initiatives.

Provide administrative and coordination support for digital projects, including tracking progress, scheduling meetings, and maintaining documentation.

	Desirable attributes 2: Ideally be studying toward an undergraduate degree in business, marketing, science, engineering, or a related discipline;

-possess clear and confident written and verbal communication skills;

-have strong research, analytical, and problem-solving capabilities;

-demonstrate curiosity, initiative, and a willingness to learn new digital tools and systems;

-be flexible, self-motivated, and able to work collaboratively within a fast-paced, cross-functional environment;

-be well presented, professional, and comfortable engaging with internal and external stakeholders;

-show an interest in healthcare, medical technology, or digital transformation;

-have a keen eye for detail and the ability to manage tasks with accuracy and accountability;

-bring creativity and a digital mindset, with an interest in data, content creation, or workflow improvement;

-be enthusiastic about contributing to meaningful work that supports better patient outcomes.


