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Alumni internship
ST ANDREW'’S
programme

1. Internship description

We're looking for an intern who's eager to gain hands-on experience in a fast-moving startup environment. Whether your
interests lie in software development, marketing, or sales, this role offers the chance to learn, contribute, and make a
real impact.

[Company name Marga Pty Ltd

[Location Sydney

Company description

Marqa is a location-led, privacy-first marketing platform that helps small retailers attract nearby customers instantly.
Without collecting personal data, Marga delivers real-time, hyper-local offers to people close to your store—driving foot
traffic, repeat visits, and authentic connections. Simple, fast, and low-cost, Marqa bridges the gap between digital
marketing and real-world engagement.

2. Internship details

Start date Negotiable } [Finish date } [Number of days per week Flex

3. Duties and responsibilities

Intern's duties may include:

If software dev is the role, then:
- Building and/or testing new software features in a real-world product environment

If marketing is the role, then:
- Contributing creative ideas to marketing campaigns and brand storytelling
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4. Desirable attributes

The ideal candidate will have a curious mind, a proactive attitude, and a genuine interest in how technology connects
people and places. They'll be comfortable working in a dynamic, fast-paced environment where ideas move quickly and
collaboration is key.

They should have:

- A willingness to learn and take initiative without needing constant direction

- Strong communication skills and a creative approach to problem-solving

- Basic familiarity with either marketing, sales, or software development (no need to be an expert!)
- An interest in startups, retail innovation, or location-based technology

- The ability to adapt, experiment, and think practically about how to get things done

5. Application process
Please prepare a resume as well as a covering letter stipulating your interest in the above internship and your
suitability for this role.

Submit your application in a Word or PDF format to Richard Hansen, Alumni and Development Manager, via
email at alumni@sacs.nsw.edu.au

The resume should include:

* Any relevant work experience

* Current and past tertiary courses of study

* A minimum of two references (employment references are preferred but not essential)
« Contact details

* Availability for the role in 2026

Shortlisted candidates will be contacted by the host company.

Remuneration, timing and 2026 commencement date for the internship will be negotiated directly between the
successful candidate and host company. Please note the internship is first and foremost a learning experience.
The benefits of the opportunity afforded to the intern will be considered in the remuneration.

Applications close 6 February 2026

Page 2/2 Alumni Internship Programme St Andrew’s Cathedral School



	internship description: We’re looking for an intern who’s eager to gain hands-on experience in a fast-moving startup environment. Whether your interests lie in software development, marketing, or sales, this role offers the chance to learn, contribute, and make a real impact.
	Company name: Marqa Pty Ltd
	Location: Sydney
	Company description: Marqa is a location-led, privacy-first marketing platform that helps small retailers attract nearby customers instantly. Without collecting personal data, Marqa delivers real-time, hyper-local offers to people close to your store—driving foot traffic, repeat visits, and authentic connections. Simple, fast, and low-cost, Marqa bridges the gap between digital marketing and real-world engagement.
	start date: Negotiable
	Finish date: 
	Number of datys per week: Flex
	Duties and responsbilities: Intern's duties may include: 

If software dev is the role, then: 
- Building and/or testing new software features in a real-world product environment

If marketing is the role, then: 
- Contributing creative ideas to marketing campaigns and brand storytelling

	Desirable attributes 2: The ideal candidate will have a curious mind, a proactive attitude, and a genuine interest in how technology connects people and places. They’ll be comfortable working in a dynamic, fast-paced environment where ideas move quickly and collaboration is key.

They should have:

- A willingness to learn and take initiative without needing constant direction
- Strong communication skills and a creative approach to problem-solving
- Basic familiarity with either marketing, sales, or software development (no need to be an expert!)
- An interest in startups, retail innovation, or location-based technology
- The ability to adapt, experiment, and think practically about how to get things done


